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Protect territorial identities

“Enhance the local to transform the global": the motto of the firm, which focuses on
typicity, sums up the philosophy behind the concept of designating the specificity of a
product originating from a given terroir. "Companies and local authorities need to be
aware of the untapped intangible assets that forge the cultural identity of regions,"
explains Marie-Gabrielle Plasseraud. Her firm identifies the characteristics of a territory or
a product – for example, the « Je vois la vie en Vosges » tagline (I see life in Vosges) or
an oyster-farming technique for oysters from the Etang de Thau (Hérault), and protects
them as trademarks and/or geographical indications. The firm then helps set up
anti-counterfeiting policies and build a commercial strategy around typicity. Some may
question if this is the way forward for these endangered masterpieces of terroir?

The jury of Le Point certainly believes so, awarding the firm the “Coup de cœur” prize
for the best launch.
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